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Job Description

Job Title:
Research Director
Reports to:
SVP, Research
Location:
Atlanta
FLSA Status:
Exempt
Essential Duties and Responsibilities
· Manage Atlanta based research staff.

· Software:

· In-depth knowledge and mastery of all gmc in-house research software.

· Assure software functionality is working with gmc IT and vendors to make sure latest versions of software are installed.

· Data Analysis:  use ratings and other syndicated data to fully understand gmc’s competitive position and trends in the marketplace.

· Industry Expertise:  maintain in-depth knowledge of competitors and media landscape via trades and syndicated resources.

· Reporting:  create, maintain and disseminate regular report to Programming, Affiliate, Digital/Online and Network Management identifying competitive trends & opportunities and gmc performance versus benchmarks.

· Consultancy:  use trend and marketplace knowledge to assist in development of programming, affiliate, digital and general business strategies and tactics.

· Press & Marketing:  work with Press and Marketing to develop optimal competitive positioning and materials for gmc to secure distribution and generally raise gmc’s industry profile.  Materials include: press releases, presentations, tapes, collateral materials and one-sheets.

·  Customization:  work directly with individual reps to develop customized materials that speak directly to client-specific briefs.

· Forecasting:  create and maintain upfront and scatter ratings estimates for use by Sales Planning, Finance and Management.

· Ad Sales:  coordinate and share information with the NY Ad Sales Research Manager.
Skills & Knowledge:

· Complete knowledge of Nielsen methodology

· In-depth knowledge of following software systems:

· Nielsen AdViews, Marketbreaks, N-Power

· Star Media Multi-trak and Star Estimator

· MRI

· Microsoft Office Excel, Word and Powerpoint

· Demonstrable skilled at rating analysis and report writing
· Presentation experience

Education

Bachelor's degree (B. A.) from four-year college or university with focus on media; At least seven years of media research experience, preferably ad sales research experience at a cable network.
Characteristics
· Passion for TV and entertainment

· Able to review large quantities of data and distill to concise, cogent and clear findings.

· Strong verbal and written communication skills

· Ability to work long-distance via phone/web with Atlanta supervisor

· Willing & able to travel periodically to Atlanta

· Able to work under tight deadlines
· Able to prioritize and manage long task list and deliver results on time
Application Process
To apply, submit your resume to Human Resources at recruiting@gmctv.tv.  

For information on our company, visit www.watchgmctv.com.
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