Research Analyst – Programming 
The Research Department provides direction and support to the entire company.  The Research Analyst will be based at GMC headquarters in Atlanta and report to the Research Director.  The main functions of this role will be to mange input of program names into Nielsen’s MyEVNTS system and provide programming research support including, analysis and reporting of all available syndicated research (Nielsen, MRI, etc.), audience data analysis for GMC & competitive networks, as well as assisting with the development of research strategies, plans and projects to address business questions.  
Responsibilities   

· Manage and have complete ownership of entering gmc’s programming data into Nielsen’s MyEVNTS system working closely with the Programming & Scheduling group.
· Create and maintain research briefs and tracks using Nielsen data. 
· Create audience and network performance (weekly, monthly & ad hoc) reports / analyses for Programming department specifically and network as a whole using Nielsen data. 
· Assist research director with various ad hoc requests. 
· Other responsibilities include tracking the competition, assistance with primary projects and other analysis, as needed.
Position Requirements & Core Competencies 
· Bachelor's degree required. 

· At least two years work experience preferably in media/market research. 
· Must have experience working with data / numbers and report writing; the position requires data entry as well as data analysis and report writing.   
· Strong working knowledge of MS Excel, PowerPoint and Word required; experience with Nielsen systems a plus.

· Demonstrated attention to detail and a very high level of accuracy. 

· Knowledge of Media Math, Nielsen data & software, the Cable industry a plus. 
· Ability to work efficiently and timely; strong organizational skills.
· Ability to handle multiple activities simultaneously.
Personal Traits 
· Must be very comfortable working with and analyzing numbers / data.

· Must have strong analytical, communication and relationship building skills.
· Strong sense of urgency and commitment. 

· Ability for innovative and creative thinking.

· Can successfully prioritize, manage and complete multiple tasks simultaneously.
· Ability to draw key insights and conclusions from extensive amounts of data both by request and proactively. 
· Ability to work well under pressure and changing priorities.
· Self motivated and able to work independently.
· Work smart and display good judgment.  
· Anticipates problems and proactively tries to address and resolve them.
· Excellent interpersonal skills with the ability to work well with all levels of the organization as well with customers and outside agencies.

