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Network Profile

GMC  is a 24-hour advertiser supported commercial cable and satellite TV network devoted  to delivering the highest quality uplifting entertainment programming for the entire family.  Recognized as America’s favorite channel for uplifting music and family entertainment, GMC was the number one digital network in perceived value (source: BETA Research). 
In 2011, GMC was the second fastest growing ad supported cable network in total day households and A18-49.   In 2010, The Parents Television Council™ awarded its Entertainment Seal of Approval™ to GMC for being “an authentic family-friendly cable network,” making GMC the only television network to receive the highly coveted honor that year. 
Based in Atlanta, GMC was launched on Oct. 30, 2004, delivering all things gospel to several thousand homes. Today, the advertiser-supported network is available in more than 51 million homes on various cable systems in all major markets, as well as on DISH Network (channel 188), DIRECTV (338) and Verizon FiOS (224). GMC’s remarkable growth can be attributed to its unwavering focus on being the television destination for viewers who want to be entertained, inspired and to feel good about the faith-friendly family values they cherish. 

Prominent cable industry executives Charles Humbard, former senior vice president and general manager of Discovery Networks, who founded the network, and Brad Siegel, former president of Turner Entertainment Networks, have been working together since 2004 to build the network into a leader in family programming. Humbard, son of pioneering television minister Rex Humbard, began his career writing, performing and producing gospel music for Rex Humbard Worldwide Ministries, and later was responsible for the development and operations of Discovery International Networks and the launch of Discovery’s six nationally-distributed digital channels, including Discovery Health, Science, and Discovery HD Theater.  Siegel, as president of Turner Entertainment Networks, was responsible for TBS Superstation, Turner Network Television (TNT), Cartoon Network, Turner South, and Boomerang, as well as the development and launch of Turner Classic Movies (TCM) and Cartoon Network’s Adult Swim.

InterMedia Partners VII, L.P., a private investment firm specializing in equity investments in media and entertainment companies, primarily in the United States, is financing GMC. 

Program Offerings
In 2010, GMC expanded its programming scope to include a diverse range of content including GMC World Premiere Movies, GMC World Premiere Gospel Plays, GMC World Premiere Series, GMC World Premiere Music Specials and more, all while retaining its gospel roots by presenting the rich history and contemporary sounds of gospel music’s many styles and artists, and exclusive entertainment specials and awards shows. 
The network is the world’s leading producer of original gospel/Christian music television, and is home to the preeminent awards shows in Christian/gospel music: The GMA Dove Awards and The Stellar Gospel Music Awards, as well as the exclusive home of The Stellar Awards Nomination Special.  In addition, GMC presents the annual GMC Music Video Awards, spotlighting the year’s top gospel and Christian music videos as voted by fans. Rooted in music, GMC starts and ends its day with popular music blocks, “Uplifting Urban,” “Uplifting Pop” and “Uplifting Country” where viewers can enjoy their favorite music videos.
In 2011, GMC expanded its GMC World Premiere Movie lineup with titles including The Heart of Christmas, Trinity Goodheart, 5th Quarter, A Mile in His Shoes, What If, The Trial and more. GMC’s Family Friday Night movie block features blockbuster films such as The Kid with Bruce Willis, Back to the Future starring Michael J. Fox, Space Cowboys with Clint Eastwood and Tommy Lee Jones and many other major hits.
The only network to produce gospel plays, GMC has made its mark bringing the popular medium to a broad television audience.  Since its inception, the network has produced six GMC World Premiere Gospel Plays including the upcoming “Sugar Mommas.” Previously produced plays include, “Love Me Or Leave Me,” “The Ideal Husband,” “She’s Not Our Sister,” “She’s Still Not our Sister,” “The Love you Save” and “The Ideal Husband.” 
GMC’s World Premiere Series lineup includes the network’s hit family drama “Heartland,” and the music series “America Sings,” which provides a stage for everyday people who love to sing.  In 2011, the network announced that it will premiere its first real-life reality series “Engagement Story.”

GMC World Premiere Specials feature some of the most beloved gospel artists of our time, including Gotta Serve Somebody: The Gospel Songs of Bob Dylan, Ray Charles Celebrates a Gospel Christmas, The Blind Boys of Alabama: Live in New Orleans, Gospel Music Channel Sessions: MercyMe, Casting Crowns: Lifesong Concert, Ben Harper and The Blind Boys of Alabama Live at the Apollo, Third Day’s Live Wire Concert, and It’s Christmastime with The Gatlin Brothers and others. 
As America’s favorite channel for family entertainment, GMC features an extensive line-up of dramas and comedies the entire family can enjoy together, including, “Dr. Quinn Medicine Woman,” “The Waltons,” “Sister Sister,” “Cosby” and “Judging Amy.” 
Viewers love spending the holidays with GMC as the channel runs 300+ hours of Christmas programming – including music specials, series, movies and more -- every year from Thanksgiving through Christmas. 
GMC’s fans follow the network on Facebook (http://www.facebook.com/gmctv) and Twitter (http://twitter.com/#!/gmctv). 
      








